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Uvod

Vitejte v nasem privodci pfechodem z nastroje Universal Analytics (UA) na Google Analytics 4 (GA4). N&s cil je
jednoduchy - vybavit vas znalostmi a dovednostmi potfebnymi k hladkému zvladnuti této vyznamné zmeény
v oblasti datové analytiky.

Uvédomujeme si, Ze nové technologie mohou nékdy pusobit skli¢ujicim dojmem. Proto jsme pro vas
pfipravili tuto e-knihu, ktera se stane spolehlivou referenci béhem tohoto prechodu. At uz jste zkuseny
digitalni marketér, nebo novacek, ktery teprve zac¢ina zkoumat Google Analytics, tato pfirucka vam poskytne
dUslednou podporu a jasné pokyny na kazdém kroku.

Tento dokument je odvozen ze série ¢tyr blogovych ¢lankd, které jsme pdvodné vytvorili, abychom pronikli do
rdznych aspektl tohoto prechodu.

Pokud davéate prednost online formatu, muzete se k jednotlivym ¢lankdm dostat skrze nasledujici odkazy:

—_

INNFNEEN

Pfipadné pokracujte ve ¢teni této e-knihy, kterd shromazduje véechny informace z jednotlivych ¢lankd na
jednom misté.

V nasledujicich ¢astech probereme hlavni rozdily mezi Universal Analytics a Google Analytics 4, provedeme
Vas procesem migrace na novejsi nastroj krok za krokem, predstavime vam uzivatelské rozhrani GA4 a

ukazeme vam, jak snadno vytvaret vliastni prehledy.

Na konci této knihy budete mit vice nez jen zakladni znalosti. Budete plné pripraveni efektivné vyuzivat jeho
funkce a schopni aplikovat poznatky zalozené na datech do svych online marketingovych strategii.

Pojdme se do toho bez dalsich feci pustit.
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Cast 1 - Zaklady a rozdily mezi Universal
Analytics (UA) a Google Analytics 4 (GA4)

Prvnim krokem pfi prechodu z nastroje Universal Analytics na Google Analytics 4 je pochopeni zakladnich
rozdild mezi témito dvéma systémy. Kazdy z nich ma svou jedinecnou sadu funkci a vlastnosti. GA4 predstavuje
podstatny posun od znamého terénu UA.

V této Casti se ponofime do zakladl obou systému. Probereme klicové rozdily, proc je dllezité prejit na novéjsi
nastroj, véetné prechodu od sledovani na zakladé relace ke sledovani na zakladé udalosti. Neopomeneme ani
novy pfistup k ochrané osobnich Gdajd uzivateld.

Na konci této ¢asti budete mit jasnou predstavu o zakladnich rozdilech mezi témito dvéma nastroji. Také se
dozvite, proc se spolec¢nost Google rozhodla prepracovat svij analyticky systém.

Sbohem Universal Analytics. Ahoj Google Analytics 4!

Zpocatku meé oznameni Googlu dost znepokojovalo. Nevédél jsem, co od toho cekat. Nejprve jsem se obaval
mozného dopadu na sbér a analyzu dat. V neposledni fadé mé désilo mnozstvi ¢asu, ktery si tento prfechod
vyzada. Osobné se mi moc ulevilo, kdyz jsem zjistil, ze nase firma na CA4 uz presla.

Pro ty z vas, které migrace teprve Ceka, je zdsadni jednat rychle. Proces pfechodu muze byt nepfijemny, ale
je to nezbytny krok, se kterym vam pomUzeme.

Udalost Datum
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Google nebude uchovavat vase data z UA navzdy

Dobrou zpravou je, ze vase historicka data 1. ¢ervence 2023 jen tak nezmizi. Misto toho se vase data z UA
presunou do rezimu “pro cteni”.

Musim ale poznamenat, ze Google nebude uchovavat vase UA data po neomezenou dobu. V soucasné
dobé planuje uchovavat data po dobu nejméné 6 mésicl. To se ale mizZe zménit. Momentélné to znamena,
7e od ledna 2024 jiz nebudou data v UA pfistupna.

Zalohovani dat: Vyuzijte databazi

PFi pfechodu z UA na GA4 je velmi dulezZité exportovat data z UA do databaze (BigQuery, MySQL nebo MS
SQL). To vdam pomUze uchovat cennd historickd data pro budouci potfeby. Vzhledem k tomu, Ze pfi pfechodu
na GA4 hemuzZete data z UA pFevést napfimo, je jejich export do databaze ddlezity.

Export vybranych dat do databaze provedete rucnég, a to napriklad prostfednictvim Google Sheets nebo
programové pres API. Lze to také udélat pomoci nastrojd, jako jsou Hevo nebo Dataddo. Pozor, kopiruji se
pouze vybrana data.

Také neexistuje Zadny zpUlsob, jak kombinovat data UA s daty v GA4. Obé& sluzby totiZz pouzivaji zcela
odlisné datové modely.

Pochopeni rozdili mezi UA a GA4

Jak se do GA4 prokousavam hloubéji, objevuju dalsi a dalsi vyhody, které nam pomohou Iépe porozumét
vykonnosti nasich webovych stranek. Zcela upfimné, vsechny zmény jsem jesté nepodchytil.

Cim vic se v tom ale vrtam, tim vice jsem nadseny!

GA4 nabizi intuitivnéjsi a pfesnéjsi kontrolu nad sbérem osobnich Gdaja. Déle také algoritmy strojového
uceni, které generuji prediktivni metriky. Sledovani dat na webu i v aplikacich je s CA4 také jednodussi. Je

zde také vice moznosti segmentace.

Jednou z klicovych funkci je lepsi kontrola nad sbérem osobnich Gdajd. To znamena, Ze mUzeme jesté
pFesnéji uréit, jaka data shromazdujeme a jak je pouzivame. Tato funkce respektuje soukromi uzivateld.

GA4 navic usnadniuje sledovani dat na webu i v aplikaci. A graf udalosti vam poskytne jesté vice informaci
o tom, jak s vasim webem lidé pracuji.
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Vyhody Google Analytics 4

Vétsi diraz na soukromi uzivatelt

Sledovani dat na webu i v aplikacich
Vice moznosti segmentace

Prediktivni metriky diky algoritmdm strojového uceni

Modernéjsi Si rozhrani

Pokrocilé moznosti analyzy dat

Udaje v UA a GA4 se neshoduiji

Jednim z hlavnich rozdild mezi UA a GA4 je datovy model pouzivany jednotlivymi platformami. V praxi tak
spociva rozdil mezi uzivatelskymi metrikami v jejich primarnim zaméreni. UA vyuziva predevsim celkovy
pocéet uzivatell, zatimco GA4 vyuziva aktivni uzivatele.

Aktivni uzivatelé jsou definovani jako uzivatelé, ktefi se zapojili do webové stranky v urcitém ¢asovém obdobi
a jsou primarni uzivatelskou metrikou v GA4. Metrika se pouZiva také ve vychozich prehledech dostupnych
Vv uzivatelském rozhrani GA4. Najdete ji pod nazvem “uzivatelé”.

Pro¢ GA4 upfednostiuje aktivni uzivatele pred celkovym pocétem uzivatelG?

Jednoduse proto, ze aktivni uzivatele Ize zjistit automaticky, zatimco celkovy pocet uzivatelld UA vyZaduje

identifikaci pomoci jedineénych identifikatord, jako jsou soubory cookies nebo user_ids. Pfehledy v UA se
proto neshoduji s prehledy v GA4.
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Cast 2 — Pfechod z UA na GA 4 krok za krokem
(Google Tag Manager)

Jakmile pochopite rozdily mezi sluzbou Universal Analytics a Google Analytics 4, je Cas na samotnou migraci.
Pfechod z UA na GA4 se mUze zdat narocny, ale rozdélili jsme ho do zvlddnutelnych krokl. V této Casti

zaujmeme prakticky pfristup a provedeme vas celym procesem krok za krokem.

Ddlezita pozndmka: Tento privodce je pro ty z vds, ktefi pouzivaji staré UA a Google Tag Manager.

Krok 1 - Konfigurace Google Analytics 4

1. Kliknéte na Spravce (ve svém uctu Google Analytics).

@) Explore

Settings -+ Setup Assistant
@ Advertising

Access Management ﬁ Property Settings

Property Access Management

u

Data Streams

-.'
isl!

Change History

Events

e

Conversions

Audiences

Do

Custom definitions

=]
Op

p Data Settings

((

T, Datalmport

“<A  Renortina ldentitv
® 2023 Google | Analytics home | Terms of Service | Privacy Policy | [1] Send feedback
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2. Kliknéte na Vytvorit sluzbu.

ADMIN USER

eWay-CRM v PERSEREY Create new property i) -

® 8 2>

& Account Settings - . Setup Assistant
®
Sma Account Access Management E Property Settings
Y AllFilters =2+ Property Access Management
st

C]

Account Change History Data Streams

i Trash Can Events

h

Conversions

Audiences

be

Custom definitions

o
oP

- 5
= ! Data Settings

T, Datalmport

6 “2A  Renortina ldentity
© 2023 Google | Analytics home | Terms of Service | Privacy Policy | [2) Send feedback
3. Projdéte nastavenim sluzby

ADMIN USER

Create property

® 8 2

o Property setup

)

Property details

A property represents a business's web and/or app data. An account can contain one or more properties. Learn more
*Navigate to your Firebase account if you want to create a new property for an existing Firebase project.

Create a Google Analytics 4 property to measure your web and/or app data.

Property name

gadtest

Reporting time zone

United States ~ (GMT-07:00) Los Angeles Time -

Currency

US Dollar ($) ~

You can edit these property details later in Admin
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4. Po vyplnéni kliknéte na Dalsi.

ADMIN USER

Create a Google Analytics 4 property to measure your weh and/or app data.

Property name

gadtest

Reporting time zone

Czechia ~ (GMT+02:00) Czechia Time ~

Currency
Czech Koruna (K¢) ~

You can edit these property details later in Admin

Show advanced options

1,969 more properties can be created on this account.

o About your business

5. Vyplnte udaje o vasem podnikani.

ADMIN USER

e About your business

® B 2

< Business information

)

Help us tailor your experience by answering the following.

Select one ~

Business size

O Small - 1 to 10 employees

O Medium - 11 to 100 employees
O Large - 101 to 500 employees
O Very Large - 501+ employees

How do you intend to use Google Analytics with your business? (Check all that apply)
[[] Measure customer engagement with my site or app

[[] Optimize my site or app experience

[J Measure data across multiple devices or platforms

[] optimize my advertising cost

0 o iy ey
© 2023 Google | Analytics home | Terms of Service | Privacy Policy | [Z] Send feedback

ewaygycrm
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6. Zaskrtnéte, k Cemu chcete GA4 sluzbu vyuzivat a dejte Vytvorit.

P ® & 2

©

ADMIN

USER

7. Vyberte platformu.

) Analytics

ADMIN
(]

2 ©® &

ewaygycrm

ZWEL -} Create Property

gadtest (359379179)

B kT e W

((J

O Small - 1 to 10 employees

O Medium - 11 to 100 employees
O Large - 101 to 500 employees
O Very Large - 501+ employees

How do you intend to use Google Analytics with your business? (Check all that apply)
[J Measure customer engagement with my site or app

[C] Optimize my site or app experience

[[] Measure data across multiple devices or platforms

[C] optimize my advertising cost

[T] Increase my conversions

[J Measure content monetization

[C] Analyze my online sales

[] Measure app installs

[] Measure lead generation

] Other

Previous

© 2023 Google | Analytics home | Terms of Service | Privacy Policy | [Z] Send feedback

All accounts > eWay-CRM T hi “Behavi S -
searc enavior overvie H
gadtest ~ Q, Try searching vior overview 0O o

USER

Setup Assistant

Start collecting data

To set up data collection for your website or app, choose from where you

Property Settings will be collecting data (the Web, an Android app, or an i0S app). Next, you'll

get instructions for adding a data collection tag to that source.

Property Access
Management Learn more about data collection [

Data Streams

Events

Choose a platform

Conversions [[ Web ]] @ Android app @ i0S app

Audiences

Custom definitions

» Data Settings

1



8. Nastavte webovy stream: Vyplnte URL adresu.

X Set up data stream

Set up your web stream

Website URL Stream name

http.. ~ | gadtest.cg My Website

+I Enhanced measurement

Automatically measure interactions and content on your sites in addition to standard page

view measurement. Q

Data from on-page elements such as links and embedded videos may be collected with
relevant events. You must ensure that no personally-identifiable information will be sent to

Google. Learn more

Measuring: Page views @ Scrolls @ Outbound clicks + 4 more @

Create stream

9. Pojmenujte stream.

X Set up data stream

Set up your web stream

Website URL Stream name

http.. ~  gadtestcz gadfest ]

4! Enhanced measurement

Automatically measure interactions and content on your sites in addition to standard page

view measurement. Q

Data from on-page elements such as links and embedded videos may be collected with
relevant events. You must ensure that no personally-identifiable information will be sent to
Google. Learn more

Measuring: Page views @ Scrolls @ Qutbound clicks + 4 more @

Create stream

eway{ycrm 12



10. Kliknéte na Vytvorit stream.

X Set up data stream

Set up your web stream

Website URL Stream name

http.. ¥  gadtest.cz gadtest

4" Enhanced measurement
Automatically measure interactions and content on your sites in addition to standard page

view measurement. Q

Data from on-page elements such as links and embedded videos may be collected with
relevant events. You must ensure that no personally-identifiable information will be sent to
Google. Learn more

Measuring: Page views @ Scrolls @ Outbound clicks  + 4 more @

1. Vyskoci na vas ID MERENI. Zkopirujte ho do schranky, budeme ho potfebovat. “Vylepsené méfeni”
ponechte zapnuté

X Web stream details

A Data collection isn't active for your website. If you installed tags more than 48 hours ago, make
sure they are set up correctly.

View tag instructions
Stream details Z

STREAM NAME STREAM URL STREAM ID
gadtest https://gadtest.cz 4759136209

MEASUREMENT ID
G-NJHYT33DT0 |0

Events

+: Enhanced measurement

Automatically measure interactions and content on your sites in addition to standard page view
measurement. Q
Data from on-page elements such as links and embedded videos may be collected with relevant

events. You must ensure that no personally-identifiable information will be sent to Google. Learn

more
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Krok 2 - Nastaveni Google Tag Manager

12. Prejdéte do Goog

le Tag Manager

Al Analytics

All accounts » eWay-CRM

gadtest -

ADMIN

® B 2

<

)
B

8 bk T e il

((J

13. Kliknéte na ikonu

gadtest
P gacest

Z =Wl | Create Property

gadtest (350379179)

Data Streams

Setup Assistant All i0S

Property Settings gadtest
https://gadtest.cz

Property Access

Management

Data Streams
Events
Conversions
Audiences
Custom definitions
» Data Settings

Data Import

Google Tag Manager.

All Favorites Recents Q search
-
-ll ﬁ’ e &

Analytics Accounts

eWay-CRM
6096632

ewaygycrm

Properties & Apps

01 - Cely web (UA)
UA-6096632-27

02 - Prezentaén... *
298077034

03 - Webova apl...
347576101 4

Blog eWay-CRM CZ
UA-6096632-18

Blog eWay-CRM EN
UA-6096632-19

Q, Try searching "Behavior overview"

Android

4759136209

Web

Visit Platform Home

No data received in past 48 >
hours.

zived in past 48 >

14



14. Prejdéte do Znacek.

3 o Tag Manager

Workspace

Versions Admin GTM-5533X5C

All accounts » gadtest

www.gadtest.cz ~ Q  Search workspace

CURRENT WORKSPACE

Default Workspace

Overview

Tags

Triggers
Variables

Folders

om F ® 8|0

Templates

15. Vytvorte novou znacku.

€ o Tag Manager

Now Editing

Default Workspace

Workspace Changes

O O O live.

Modified Added Deleted

Manage workspaces >

New Tag
Choose from over 50 1ag
types

Description

Add a new tag > Edit description

Workspace Changes

All accounts > gadtest

www.gadtest.cz ~ Q  Search workspace

Changes Not Published

Add tags and publish to make your changes

Workspace Versions Admin GTM-5533X5C Preview
CURRENT WORKSPACE

Default Workspace

Overview
Tags
Triggers
Variables

Folders

o FE® 8D

Templates

ewaygycrm

This container has no tags, click the "New" button to create one.
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16. Kliknéte na pole Konfigurace znacky.

X Untitled Tag &3

Save

Tag Configuration

Triggering

Choose a tag type to begin setup...

Learn More

R ————————————

Choose a trigger to make this tag fire...

17. Kliknéte na Google Analytics: CA4 konfigurace.

ewaygycrm

Learn More
X Choose tag type
[  Discover more tag types in the Community Template Gallery
Featured

Google Analytics: Universal Analytics
Google Marketing Platform

Google Analytics: GA4 Configuration k
Google Marketing Platform

Google Analytics: GA4 Event
Google Marketing Platform

Google Ads Conversion Tracking
Google Ads

Google Ads Remarketing
Google Ads

Floodlight Counter
Google Marketing Platform

Floodlight Sales
Google Marketing Platform

Conversion Linker
Google

Google Optimize

13
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18. Vlozte ID méreni ze schranky.

X Untitled Tag [ :

Tag Configuration
Tag Type
I Google Analytics: GA4 Configuration
L]

-
Google Marketing Platform /

Measurement [D_(%)

G-NJHYT33DTO) ]

| —

Send a page view event when this configuration loads

|:| Send to server container (@

> Fields to Set
> User Properties

> Advanced Settings

Triggering

19. Ulozit.

X Untitled Tag O3

Tag Configuration
Tag Type

I Google Analytics: GA4 Configuration
ol Google Marketing Platform

Measurement ID (3
4759136209
Triggering

Firing Triggers

All Pages
e Page View e

+

Add Exception

ewaygycrm



20. Pojmenujte znacku.

X ga4tesﬂ 0O :

Tag Configuration
Tag Type

l Google Analytics: GA4 Configuration
. Google Marketing Platform

Measurement ID (3@
4759136209

Triggering

Firing Triggers

e All Pages
Page View

21. Kliknéte na pole Spousténi.

X UntitledTag [ :

[) Enable custom tag firing schedule

D Only fire this tag in published containers. ®

Tag firing options
Once per event -
> Tag Sequencing @
> Additional Tag Metadata ®

> Consent Settings %™ @

—
_—

Triggering Vd

Choose a trigger to make this tag fire...

Learn More

—
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22. Zvolte Vsechny stranky.

X Choose a trigger

Name
All Pages

Consent Initialization - All Pages

©00C

Initialization - All Pages

23. Ulozit.

X gadtest O

Tag Configuration
Tag Type

Google Marketing Platform
Measurement ID (@

4759136209

Triggering

Firing Triggers

e All Pages
Page View

ewaygycrm

Type
Page View
Consent Initialization

Initialization

l Google Analytics: GA4 Configuration
L]

Filter

.
Save 3

19



24. Znacka je nastavena. Dejte Odeslat.

& ° Tag Manager

All accounts > gadtest

www.gadtest.cz ¥ Q, Search workspace

Workspace Versions Admin GTM-5533X5C Preview

CURRENT WORKSPACE

Default Workspace > Tags S N

I:l Name T Type Firing Triggers Last Edited

@ Overview gadtest Google Analytics: GA4 e All Pages inafew
Configuration seconds

B Tags

@ Triggers

B Variables

BB Folders

[ Templates

25. Vyskoci “Konfigurace odeslani”. Zvolte nazev verze a dejte Publikovat.

ewaygycrm

X Submit Changes

Submission Configuration

|g Publish and Create Version lg

Push changes to your sites

Version Name

gadtest setup|

Version Description

Add a detailed description of the changes

Publish to Environment

@ Live »#

Workspace Changes

Name T Type Change Last Edited

Create Version
Save changes and create a new version

User -

20



26. Hotovo! Vas web odted bude zazhnamenavat dllezitad data.

X Version 2 - ga4dtest setup

Version Summary

Published

Version ltems

03/22/2023, 2:54 PM by
antonin.nguyen.consulting@gmail.com 1 O

Created

Tag Triggers

03/22/2023, 2:54 PM by
antonin.nguyen.consulting@gmail.com

Description

No description

Version Changes

Name T

gadtest

Krok 3 — Kontrola méfeni

Type

Tag

5

Variables

Change

Added

27. Musime nastavit par dulezitych véci. Prejdéte do rozhrani GA4. Kliknéte na Datové streamy.

4l Analytics

All accounts > eWay-CRM

ga4test -

USER

gadtest (350379179)

Setup Assistant

Property Settings

Property Access
Management

Q

F om—
i'l
(MU

Data Streams

& W T e

((J

n ADMIN
m
Q@
e
(@
ewaygycrm

Events

Conversions

Audiences

Custom definitions

» Data Settings

Data Import

Try searching "Behavior overview"

n 9

Proper‘ty Settings Move property Move to Trash Can

Property details

Property name

gadtest

Industry category

Computers & Electronics ~

Reporting time zone

Czechia ~ (GMT+01:00) Czechia Time ~

Currency displayed as

Czech Koruna (K&) ~

Save Cancel

PROPERTY ID: 359379179 00
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28. Zvolte svij datovy stream.

Events

+

Enhanced measurement

Automatically measure interactions and content on your sites in addition to standard page view
measurement.

Data from on-page elements such as links and embedded videos may be collected with relevant

events. You must ensure that no personally-identifiable information will be sent to Google. Learn
more

Measuring: @ Page views @ Scrolls @ Outbound clicks + 4 more

gure enh

Modify events measureme
Modify incoming events and parameters. Learn more

Create custom events
- >
Create new events from existing events. Learn more

o Measurement Protocol API secrets >
Create an APl secret to enable additional events to be sent into this stream through the Measurem...
Google tag

>

Configure tag settings
Configure your Google tag behavior, including cross-domain linking and internal traffic. Learn more

Manage connected site tags

Oconnected >
Load tags for additional properties or products using this stream's on-page Google ta..

29. Kliknéte na ozubené kolecko.

ewaygycrm

Events

+4‘

Enhanced measurement

Automatically measure interactions and content on your sites in addition to standard page view
measurement.

Data from on-page elements such as links and embedded videos may be collected with relevant

events. You must ensure that no personally-identifiable information will be sent to Google. Learn
more

Measuring: @ Page views @ Scrolls @ Outbound clicks  + 4 more

Config

Modify events measurel
Medify incoming events and parameters. Learn more

Create custom events
. >
Create new events from existing events. Learn more

o] Measurement Protocol API secrets >
Create an API secret to enable additional events to be sent into this stream through the Measurem...
Google tag

>

Configure tag settings
Configure your Google tag behavior, including cross-domain linking and internal traffic. Learn more

Manage connected site tags

Oconnected
Load tags for additional properties or products using this stream's on-page Google ta...
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30. Zde uvidite, co vdechno bude GA4 zaznamenavat. Jedna se o vylepsené méreni.

Enhanced measurement

=

Page views

Capture a page view event each time a page loads or the website changes the °
browser history state. Optionally turn off browser history-based events under
advanced settings.

Show advanced settings

Scrolls
Capture scroll events each time a visitor gets to the bottom of a page.

Qutbound clicks

Capture an outbound click event each time a visitor clicks a link that leads them

away from your domain(s). By default, outbound click events will eccur for all links Q
leading away from the current domain. Links to domains configured for cross-

domain measurement (in Tagging Settings) will not trigger outbound click events.

Site search

Capture a view search results event each time a visitor performs a search on your

site (based on a query parameter). By default, search results events will be fired any Q
time a page loads with a common search query parameter in the URL. Adjust which
parameters to look for under advanced settings.

Show advanced settings

Form interactions

Capture a form interaction event each time a visitor interacts with a form on your Q
website.

Video engagement

Capture video play, progress, and complete events as visitors view embedded
videos on your site. By default, video events will be automatically fired for YouTube
videos embedded on your site with JS AP| support enabled.

8

File downloads
Capture a file download event each time a link is clicked with a common document, QJ

Krok 4 - Dodateéna konfigurace

31. Kliknéte na Konfigurace nastaveni znacky.

ewaygycrm

Events

+: Enhanced measurement

Automatically measure interactions and content on your sites in addition to standard page view

measurement. Q

Data from on-page elements such as links and embedded videos may be collected with relevant
events. You must ensure that no personally-identifiable information will be sent to Google. Learn

more
Measuring: @ Page views @ Scrolls @ Outbound clicks + 4 more @
8 Modify events >

Modify incoming events and parameters. Learn more

_.-k. Create custom events >
Create new events from existing events. Learn maore

o Measurement Protocol API secrets Sy
Create an API secret to enable additional events to be sent into this stream through the Measurem...

Google tag

Configure tag settings
Configure your Google tag behavior, including cross-domain linking and internal traffic. Learn more

+.»  Manage connected site tags

N rannactad RS
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32. Kliknéte na “Konfigurace vasich domén” a pridejte podminku.

g . adtest
X Configure your domains e B vTas0To e

A Changes made here could affect other Google tags on the same page. Learn more

Specify all of your domains that use this tag. This list enables cross-domain measurement and further defines which
links on your site do not trigger Outbound Click events when using enhanced measurement. Learn more

Configuration

Include domains that match the following conditions

Add condition

33. Zadejte vdechny své domény, které budou pouzivat tuto znacku.

Poznamka: Tento seznam umoznuje méreni na vice doménach a dale definuje, které odkazy na
vasem webu nespousti udalosti odchoziho kliknuti, kdyz se pouziva vylepSené méreni.

. . adtest
X Configure your domains e SrvsaoTo

A\ Changes made here could affect other Google tags on the same page. Learn more ‘

Specify all of your domains that use this tag. This list enables cross-domain measurement and further defines which
links on your site do not trigger Outbound Click events when using enhanced measurement. Learn more

Configuration

Include domains that match the following conditions

Match type Domain

Contains - gadtest.cz ()]

Add condition
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34. Ulozit.

g . adtest
X Configure your domains @ fires

A Changes made here could affect other Google tags on the same page. Learn more

pecify all of your domains that use this tag. This list enables cross-domain measurement and further defines which
links on your site do not trigger Outbound Click events when using enhanced measurement. Learn more

Configuration

Include domains that match the following conditions
Match type Domain

Contains - gadtest.cz e

Add condition

35. Prejdéte do “Povoleni vyuzivat udaje poskytnuté uzivatelem”.

gadtest
X Google tag @ G-NJHYT33DTO i
Configuration History Admin
o J The global site tag (gtag.js) is now the Google tag. With this -
g < change, new and existing gtag.js installations will get new
—— capabilities to help you do more, improve data quality, and

adopt new features — all without additional code. Learn more

Dismiss
Your Google tag Installation instructions
Google tag @ Destinations (@
gadtest ® .1l gadtest
IDs: G-NJHYT33DT0, GT-K4ZZWJC
Settings Shoveil

Some tag settings apply only to specific destinations

+, Manage automatic event detection
+ Configure which types of events your Google tag should automatically detect for measurement in >
associated destinations

¢ Configure your domains
> Specify a list of domains for cross-domain measurement

Allow user-provided data capabilities
Configure whether your Google tag should allow user-provided data to be included in measurement for @ >
destination products that accept such data.
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36. Pokud tuto funkci vypnete, zadny z nastrojl, které pouzivate s Google, nebude moci automaticky

ziskdvat vase soukromeé informace.

37. Ulozit.

ewaygycrm

2 F— adtest
Allow user-provided data capabilities e b

G) Only certain products can receive data from this feature. For products that allow user- Learn more
provided data, no data will be processed or collected until the terms of service required for
receiving user-provided data are accepted.

Configuration

Data surfaced by this feature will be hashed to keep it private and will only be sent to accounts for which you've
indicated you want to include user-provided data. Products connected to your Google tag that do not support
this feature or certain associated data types will not receive any data from this feature. Google will not share
your data with other advertisers.

~ I Allow user-provided data capabilities

@ By disabling user-provided data, no products or accounts that use this Google tag will be able to
receive data from this feature.
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38. Prejdéte do Nastaveni dat.

.|| Analytics  Allaccounts ~ Q_ Try searching “Behavior overview" " Q@ o
S ADMIN USER

8. Property Access

S Maragement Data Streams

® a

Data Streams

<— ’ All i0Os Android Web Add stream ~

Events =

gadtest No data received in past 48
https://ga4test.cz 4709136209 hours. >

)
T »

Conversions

Audiences

Pe

Custom definitions

o
OD‘

p Data Settings

((

-

Data Import
4= Reporting Identity
°2, Attribution Settings

9 Property Change History

39. Kliknéte na “Uchovavani dat”.

.l' Analytics ~ Allaccounts ~ Q, Try searching “Behavior overview" m O o
ADMIN USER
n e ——————

Property Access
MEnagement Data Streams

-
.
.

Data Streams

<— ’ All i0Os Android Web Add stream ~

Events o

gadtest No data received in past 48
https://gadtest.cz 4759136209 hours. >

® B
in!

Conversions

D
T e

2= Audiences
r.|Ao Custom definitions
£~ Data Settings
Data Collection
( Data Retention ]
Data Filters
T, Datalmport

o2 Reporting Identity
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40. ProdluZte dobu uchovavani odesilanych dat na 14 mésicU.

Al Analytics

2 0 8 2

41. Ulozit.

ADMIN

Al Analytics

ﬂ ADMIN
il |
)
e
(@
ewaygycrm

B bk T e it P

(]

A

gb I:|°|| -E Cﬁ‘ I:iI

((

All accounts ~

USER

Property Access
Management

Data Streams

Events

Conversions

Audiences

Custom definitions

w Data Settings

Data Collection
Data Retention

Data Filters

Data Import

Reporting Identity

Attribution Settings

All accounts ~

USER

Property Access
Management

Data Streams

Events

Conversions

Audiences

Custom definitions

w Data Settings

Data Collection
Data Retention

Data Filters

Data Import

Reporting Identity

Q, Try searching "Behavior overview"

Q, Try searching "Behavior overview" s 9O ¢ o

User and event data retention

You can change the retention period for data you send that is associated with cookies, user
identifiers, or advertising identifiers. These controls don't affect most standard reporting, which
is based on aggregated data. Changes to these settings take effect after 24 hours. Learn more
about data retention settings

Event data retention (@ 2 months v
Reset user data on new ac 2 months o
14 months

Save Cancel

User and event data retention

You can change the retention period for data you send that is associated with cookies, user
identifiers, or advertising identifiers. These controls don't affect most standard reporting, which
is based on aggregated data. Changes to these settings take effect after 24 hours. Learn more
about data retention settings

Event data retention 3@ 14 months -

Reset user data on new activity @ e

Cancel

L]}
am
e
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Uspésné jste zprovoznili sluzbu GA4 na vasem webu!

Va3 web bude odted zaznamenavat dulezitd data.

Zobrazeni stranek

Posunuti

Odchozi kliknuti

Vyhledavani na webu

Interakce s formularem

Interakce s videem

Stazeni souboru

eway{pcrm

Zapocita zobrazeni stranky pfi jejim nacteni nebo kdyz web zmeéni
stav historie prohlizeni. V rozsifenych nastavenich mudzete udalosti
zalozené na historii prohlizeni vypnout.

Zapocitd posunuti, kdyz se navstévnik dostane na konec stranky.

Zaznamena udalost odchoziho kliknuti pokazdé, kdyz navstévnik
klikne na odkaz, ktery ho presméruje pryc z vasi domény. Ve vychozim
nastaveni se odchozi kliknuti zaznamena u vsech odkazl, které
presméruji navstévnika mimo aktualni doménu.

Zapocitd zobrazeni vysledkl vyhledavani, kdyz navstévnik na vasem
webu néco vyhleda (na zakladé parametru v URL). Ve vychozim
nastaveni se tato udalost spusti, pokud se stranka nacte s obecnym
parametrem vyhledavani v URL.

V rozditenych nastavenich muZete nastavit, kterych parametrd se to
bude tykat.

Zapocitad interakci s formularem, kdyz navstévnik ve formulari na
vasem webu provede né&jakou akci.

Zaznamenava spusténi, prubéh i prehrani celého videa, kdyz
navstévnici na vasem webu sleduji néjaké vlozené video. Ve vychozim
nastaveni se tyto udalosti zapocitavaji u videi vlozenych z YouTube s
podporou rozhrani JS API.

Zaznamenava udalost stazeni souboru pokazdé, kdyz se klikne na
odkaz s béznym dokumentem, komprimovanym souborem, aplikaci,
videem nebo zvukovym rozsirenim.



Cdst 3 — Rozhrani a vychozi prehledy
v Google Analytics 4

Po Uspésném nastaveni sluzby GA4 se musite seznamit s rozhranim a zakladnimi prehledy. V této ¢asti se
ponofime do uzivatelského rozhrani, prozkoumame novy ovladaci panel a prohlédneme si rGzné vychozi
sestavy, které jsou zde k dispozici.

Seznamte se s uzivatelskym prostiedim

Abychom mohli vyuzit plny potencial tohoto analytického nastroje, musime se prvné seznamit s jeho
uzivatelskym rozhranim.

Proc si (ne)oblibite Google Analytics 4
GCA 4 nabizi prehledné rozvrzeni a skvélé nastroje. Navic vyuziva strojové uceni k
doplnéni chybéjicich informaci.

Hlavni navigaéni panel

Vlevo nahore najdete hlavni navigacni panel, ze kterého se dostanete na domovskou stranku, prehledy, sekci
prozkoumat a reklamu.

Reports

Explore Sessions New users Users A~ +:
- 7K 3.5K 4.7K
AeiEEtEing 13.5% 10.5% 11.0%

200

© 150

12 19 26 02
Mar Apr
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Domovska stranka

Zde ziskate rychly prehled o vykonu svych webovych stranek. Domovska stranka poskytuje prehled ukazatel(,
jako je pocet uzivatell, primérnou dobu zapojeni uzivateld, a dalsi klicové Udaje.

-

o

@ Engaged sessions Sessions Average engagement time Users A~ +I
39K 71K 1m 22s 4.8K

@ 11.2% 14.6% 13.3% 11.7%

250

200

150

100

50

12 19 26 02
Mar Apr

== Last 28 days

Last 28 days ~ View reports snapshot =

Narazite zde i na moznost filtrovani. Zobrazené metriky si mdzete snadno pfizpUsobit a zamé&fit se na Udaje,
které chcete sledovat.

o

Home ~
o
@ Engaged session Sessions Average engagement time Users A~ +:
g ZIK m 22s 4.8K
@ 11.2% 14.6% 133% 11.7%

250

200

150

100

50

12 19 26 02
Mar Apr

= Last 28 days

Last 28 days « View reports snapshot =
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Vyberte si, co vas zajima.

o ,

Home ~

o
Q Q, searchitems A~ +:
@ Suggested » Average session duration

Ecommerce » [ Bounce rate ] 400

Event » Engaged sessions 300

Page / screen » Engaged sessions per user @

Revenue » Engagement rate / N

Session 4 Session conversion rate e

User » Sessions 02 0

Apr
Sessions per user

ports snapshot =

+
USERS IN LAST 30 MINUTES @ +*

Jakmile si vyberete metriky, které chcete sledovat, nebudete je uz muset znovu nastavovat pfi kazdém
prihlaseni k uctu GA 4.

@ Védéli jste?
GA4 pouziva ke sledovani interakci uzivateld s vasdimi webovymi strankami udalosti
(events). Udalosti jsou interakce uzivatele s obsahem, které Ize mérit nezavisle na nacteni
weboveé stranky nebo obrazovky.
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Vyhledavaci pole

Jedna z véci, kterd je v Google Analytics 4 opravdu propracovana.

.' Analytics Q, Try searching "compare conver s O ¢ o
Home ~
o
Engaged sessions Sessions New users Users A~ +:
3.9K 71K 3.5K 4.8K
@ t1.2% 1T4.6% 10.5% 11.7%

250

200

© 150

100

12 19 26 02
Mar Apr

= Last 28 days = = Preceding period

Last 28 days « View reports snapshot >

Vyhledavaci pole v GA4 umozniuje rychlé vyhledavani konkrétnich reportd. MUzete do né&j klast i otazky.
Nezapominejte tuto funkci vyuzivat.

@ Védéli jste?
Jednou z klicovych funkci GA 4 je vyuziti umele inteligence (Al). Uméla inteligence v
systému GA 4 vam pomUze:

Pochopit chovani uzivatelt na rGiznych zarizenich a platformach
Identifikovat trendy a anomalie v datech
Predvidat budouci vyvoj
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Seznamte se s vychozimi prehledy

Ponofme se do jedné z klicovych funkci Google Analytics 4: prehledd.

Diky pokrocilym moznostem reportl ziskate cenné informace o svém publiku a jeho interakcich s vasi
platformou.

Prejdéte do prehled:

~
m Reports
@ Explore Sessions Average engagement time Users A~ +:
7.1K 1m 22 4.8K
@ Advertising - 8
t4.6% 13.3% 11.7%
80.0%
60.0%
40.0%

20.0%

0.0%

12 19 26 02
Mar Apr

Preceding period

View reports snapshot =
Snimek pfehledi

Po kliknuti na polozku Prehledy v navigacnim menu se dostanete do sekce Snimek prehledu. Je to pohled na
vykonnost vaseho webu z ptaci perspektivy.

n [ Reports snapshot ] i Addcompanson+ ) Last28days Mar 8 - Apr 4, 2023 ~
Realtime
@ Reports snapshot < A 2
Life cycle ~

»  Acquisition

@ » Engagement Users New users Average engagement time @

]
»  Monetization & 48K 35K 1m 238 : ?

Retention
400

Search Console ~

300
» Search Console

200
Tony's Reports ~

»  Blog 100

»  Signup 0

12 19 26 02
Mar Apr
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V této sekci najdete preddefinované prehledy, které se nazyvaji “karty”.

n Reports snapshot

@ Realtime

Q
(€

Life cycle A

»  Acquisition
(€ *  Engagement
*  Monetization

Retention

Search Console ~

»  Search Console

Tony's Reports ~
» Blog
»  Signup
User ~

*  Demographics

B3 Library

e

Karty si mUzZete prizpUlsobit.

ﬂ Reports snapshot

0 Realtime

Life cycle ~

O

»  Acquisition
@ » Engagement
»  Monetization

Retention

Search Console ~

»  Search Console

Tony's Reports ~
»  Blog

»  Signup

User ~

* Demographics

[ Library

ewaygycrm

o+ Reports snapshot
Germany 1
India 1
Russia 1

View realtime ->

Last28 days Mar 8 - Apr 4, 2023 ~ 'Zi "(: o~ /

View all insights >

WHERE DO YOUR NEW USERS COME FROM?

New users by First user default channel group @ -

Direct

Display

Referral

Paid Search .
Qrganic Social I

Email

o

500

View user acquisition —>

Reports snapshot

Users New users

¢ 48K 35K

12 19
Mar

Last 28 days Mar 8 - Apr 4, 2023 ~

|.’<W

Customize report

Average engagement time @ 1 A

1m 23s {2

400

300

200

100

0
26 02
Apr
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MUzZete je odebirat...

< Back

Reports Sr‘lapShot Current Reports snapshot

Average engagement time 3

1m 23s

New users

3.5K

Users

4.8K

12 19 26
Mar

USERS IN LAST 30 MINUTES A~ Insights

.. Nebo pridavat.

< Back

Repor‘ts Snapshot Current Reports snapshot

New users

3.5K

Users

4.8K

Average engagement time @

1m 23s

12 19 26
Mar

ewaygycrm

Last 28 days Mar 8 -

Total revenue @

$0.00

400

300

200

100

0
02
Apr

Last 28 days Mar 8 -

Total revenue 3

$0.00

400

300

200

100

0
02
Apr

I

Customize report

CARDS (UP TO 16)

7

]
-

e

-
=

Overview
Realtime
Insights

New users by

Sessions by
Session default chann...

User activity over time
User activity by cohort

Views by

Customize report

¢ User activity over time

User activity by cohort

Views by

® & ® ® &6 & & ©® ® 0 6

&€

® & & 6 ® ® ® ®

[ 4+ Add Cards

REPORT TEMPLATE
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Pfehledy v realném ¢ase

Jak si vase webové stranky vedou prave ted? Zjistite to v Realtime prehledu, ktery zobrazuje pocet a chovani
uzivatell, ktefi navstivili vase webové stranky za poslednich 30 minut.

M Reports snapshot @ isers  Adacomparison +
[ Realtime ] o >
0 Realtime overview @ - o, View user snapshot .. EI <
Life cycle A Greenland

3

~ Acquisition Finland

@ 5 USERS IN LAST 30 MINUTES Sweden
Overview Russia
7 Morway
User acquisition .
id
. —_— G Ukraine
Traffic acquisition USERS PER MINUTE ik Vasakhateas e
Spain Italy .
~ Engagement Tirkiye st il
_____________ ..Il .__I.II___. R iy )
Engagement overview Ageria i,  EoyRt Pakistan
DEVICE CATEGORY IN LAST 30 MINUTES Saudi Arabia India
" ¥ Thaitand
Events Mali  Niger St
Chad
Higeria Ethiopia
Conversions
DRC Kenya
Indanasia
Pages and screens: Page p... Tenzania
Angola +
Landing page Mamibia =
ghed Bolswana Maggpascar
o ® DESKTOP
~ Monetization .
o, South Africa
10 0 . O /6 Keyboard shortcuts  Map data 2023  Terms of Use

Overview

Life cycle pfehledy

Prehledy zivotniho cyklu poskytuji prehled o tom, jak uzivatelé interaguji s vasimi webovymi strankami v
rdznych fazich jejich cesty.

M Reports snapshot o AllUsers | Add comparison =+ | Last28days Mar 8 - Apr 4, 2023 ~

Life cycle

Realtime
0[ ] ReFortssnapshot [ < A~ 2
@

+ Acquisition

@ » Engagement Users New users Average engagement time @ 1 A
< .
»  Monetization 4-8 K 3.5 K 1 m 238 .
Retention
400
Search Console ~
300
»  Search Console
200
Tony's Reports -~
»  Blog 100
»  Signup 0
12 19 26 02
Mar Apr
User ~
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Kazda faze v systému GA4 ma vlastni sadu podsekci, které poskytuji hlubsi vhled do vasich dat. Vyberte si,
které metriky jsou pro vasi konkrétni roli ve firmé nebo obchodni cile nejdlezit&jsi.

& Rilckycle - o All Users Addcompanson+ Last28days Mar 8 - Apr 4, 2023 ~
~ Acquisition
# e
liv
0 S Reports snapshot [ < ~ 27
User acquisition
@ Traffic acquisition
Users New users Average engagement time (@ 1 R
e ¢ 48K 35K  1m23s £
Engagement overview
400
Events
Conversions 300
Pages and screens: Page p...
200
Landing page
»  Monetization 100
Retention 0
12 19 26 02
‘ o’ Mar Apr
Poznatky ze sekce zapojeni vam pomohou:
Vylepsit vase stranky,
Vytvorit lepsi vyzvy k akci (CTA),
pfildakat vice navstévnikd a konverzi.
Faze Akvizice navstévnosti je neméné dulezita.
A  Reportssnapshot O +  Traffic acquisition: Session default channel group A ~ =it
Realtime
Q, Search.. Rows per page: 10 =
Life cycle ~ I
Q - Acquisition Session default channel group ~ + ¥ Users Sessions Er
se
@ Overview
User acquisition
4,716 7,014
Ealicqri=icn ] 100% of total 100% of total 100%
» Engagement 1 Organic Search 2451 | 3,697
»  Monetization 2 Unassigned 1,078 1,115
Retention 3 Direct 822 1,124
Search Console ~ 4 Display 254 263
» Search Console 5  Referral 167 373
6  Paid Search 116 158
Tony's Reports ~
7  Email 99 218
» Blog
) 8  Organic Social 71 129
»  Sianun y
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Akvizice navstévnosti vam prozradi odkud pfichazi uzivatelé na vase stranky a v jakém poctu.

@ Mohlo by vas zajimat

« Organic Search je obvykle nejvétsim zdrojem navstévnosti vétsSiny webovych stranek.

. Referral je ukazatel, ktery méri pocet navstévnikl, ktefi prisli na vase webové stranky
Z jinych webovych stranek.

« Direct ukazuje pocet vracejicich se uzivateld.

Pfehledy uzivatell

Chcete ziskat komplexné&jsi informace o svém publiku? Prehledy uZivateld vam umozni zjistit napf:
kdo jsou vasi uzivatelé,
odkud jsou,
jaké pouzivaji zafizeni.

n Realtime o All Users Add comparison + Last 28 days Mar 8 - Apr 4, 2023 ~

0 R e - Reports snapshot W <~ 7

»  Acquisition

Q
»  Engagement
(@

& »  Monetization Users New users Average engagement time @ 1 A
< [
— 4.8K 3.5K Tm 23s :
Search Console ~ 400

»  Search Console
300

Tony's Reports ~

200
» Blog

»  Signup 100

0
User 2 ]m 12 19 26 02

Mar Apr

* Demographics

v Tech
[ Library

USERS IN LAST 30 MINUTES @ - A7 Insights

Demografické udaje

Tato sestava zobrazuje vékové a genderové rozlozeni navstévnika.
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»  Monetization o iE

Demographics overview  tstzdys Mars-Aprs,2023 ~ [ < A

A
0 Retention #
QA

~
USERS IN LAST 30 MINUTES @ -~ Users = by City
Search Console ~
1 3 CITY USERS
»  Search Console
@ Prague 759
USERS PER MINUTE
Tony's Reports ~ Brno 188
»  Blog I|| _________ |_|__I__II|III|_I_ Bratislava 86
»  Signup TOP COUNTRIES USERS London 83
Czechia 9 Kladno 81
User ~ - M
Slovakia 2 Ostrava 57
~ Demographics Emany 1 —_ i
[ Overview ]wa L
Betnagephis-aatis View realtime - View cities >
>~ Tech - ’
Overview
Tech details
[ Users ~ by Gender ] Users ~ by Interests
B tbeary INTERESTS USERS El
a Technology...nthusiasts 235
<
Technologie
Tento report zobrazuje prohlize¢, operacni systém a typ zafizeni navstévnika.
»  Engagement
7 . i
B, ionsthation o+ Tech overview tstzsdays Mar8-Apr4,2023 - [ < A 2
@ Retention
View browsers >
Search Console ~

»  Search Console

2)

Tony's Reports ~
Users = by Device category
+  Blog
»  Signup
User ~

~ Demographics
Overview

Demographic details

e )

® DESKTOP * MOBILE
et 81.0% 19.0%
Tech details
[ Library

View device categories >

7

Poznamka: Uzivatelské prehledy umozfiuji prozkoumat mnoho dalsich zajimavych sestav, jako jsou “Poloha”,

o
I

“Chovani”, “Zajmy"” a “Vlastn
vaseho publika.

ewaygycrm

. Tyto prehledy vam poskytnou vice informaci o preferencich, akcich a cilech
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Tvorba vlastnich pfehledu
v Google Analytics 4

V této zavérecné Casti prozkoumame zaklady sestav GA4, véetné segmentU, dimenzi a metrik. Poté vas krok
za krokem provedeme procesem vytvareni viastniho prehledu. Vytvorime si dvé bézné pouzivané sestavy:
pfehled o vstupni strance a zdroj/médium.

Stavebni kostky pfehled( v GA 4

NezZ se ponofime do vytvareni vlastniho reportu, vénujme chvili pochopeni zakladnich soucasti reportt CGA4.

Segmenty

Segmenty jsou podmnoziny vasich dat, které vam umoziuji analyzovat konkrétni skupiny uzivatelt nebo
jejich chovani. V CA4 mUzete definovat segmenty na zakladé raznych kritérii, jako jsou demografické udaje,
typ zafizeni nebo chovani uZivatelld (napf. navstévnici, ktefi dokondili nakup). Segmentace zkratka umoznuje
hlubsi prehled o vykonnosti konkrétnich skupin uzivateld.

() Priklad
Vytvorte segment pro mobilni uzivatele v USA, abyste mohli analyzovat jejich chovani a
optimalizovat tak své mobilni marketingové strategie.

Dimenze

Dimenze jsou atributy, které popisuji vase data, napfiklad nazev stranky, nazev udalosti nebo zdroj/
médium. Poskytuji kontext vasim metrikdm a umozniuji analyzovat data z rdznych hledisek. V aplikaci GA4
muzete pomoci dimenzi rdznymi zpUlsoby seskupovat, filtrovat nebo rozdélovat data. Ziskate tak prehled o
konkrétnich aspektech vykonu vasich webovych stranek nebo aplikaci.

@ Priklad
Pomoci dimenze “zdroj/médium” muzete analyzovat vykonnost rlznych zdrojd

navstévnosti. Snadno tak urcite vase nejefektivnéjsi a nejslabsi marketingoveé kanaly.
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Metriky

Metriky jsou kvantitativni ukazatele, které méfi rizné aspekty navstévnosti a chovani uzivateld na webu nebo

v aplikaci. Od metrik v Universal Analytics se mohou lisit, protoze pouzivaji jiny zpusob shromazdovani a

Zpracovavani dat.

@ P¥iklad

Sledovanim metriky “revenue” mudzete méfit finanéni Uspé&snost svého internetového

obchodu.

Funkce Explore

Nyni, kdyz jsme se seznamili se zaklady, pojdme si konecné vytvorit vlastni report. Docilime toho pres funkci

Explore (Prozkoumat).

Abyste méli pristup k nastroji Explore, musite mit pro svdj web nebo aplikaci nastavenou GA 4 sluzbu

(property). Proces nastaveni sluzby popisujeme ve druhé kapitole.

Pokud mate sluzbu GA 4 na vasem webu nastavenou, najdete nastroj Explore v hlavni naviga¢ni nabidce

vlevo.

M Home

M Reports

=

@ Advertising

Free form
What insights can you uncover with custom
charts and tables?

4

ed exploration

Types - Sessions

Template gallery

I -
- —
-

Funnel exploration Path exploration
What user journeys can you analyze, segment, What user journeys can you uncover \
and breakdown with multi-step funnels? graphs?

\4)

\4)

Z galerie si mlzZete vybrat jednu z pfednastavenych Sablon, napfiklad prizkum cesty, prdzkum trasy,

prekryv segmentl nebo prizkum kohorty,

ewaygycrm
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Explorations

Start a new exploration

éi
© ; -

@
=3 - B m

Blank

Create a new exploration

Free form

What insights can you uncover with custom
charts and tables?

Template gallery

Funnel exploration

Path exploration
What user journeys can you analyze, segment, What user journeys can you uncover|

and breakdown with multi-step funnels? graphs?

4)

2

4

4)

=

nebo zac¢néte od nuly a sestavte si vlastni sestavu.

A Explorations

& Start a new exploration

® ; -

@
+ "I B

Blank

(Create a new exploration

Free form

What insights can you uncover with custom
charts and tables?

o

ewaygycrm

Template gallery

Funnel exploration

Path exploration
What user journeys can you analyze, segment, What user journeys can you uncover wit

and breakdown with multi-step funnels? graphs?

\4)
\4)

)
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Vyuzijte k tomu panel vlevo, ve kterém si nadefinujte segmenty, dimenze a metriky. Pouzit mdzete i rGzné
filtry.

@ e -+ SR ICE

i Exploration Name: JEGHNIQUE
Untitled exploration
p Free form -
@ Custom
Mar 15- Apr 13,2023 - VISUALIZATION
@ Gh ~
SEGMENTS - 14
None ] -
%o = @
DIMENSIONS - ;
SEGMENT COMPARISONS No data available
None S
Drop or select segment
METRICS -
ROWS
None o )
Drop or select dimension
. w e i
Start row 1
Show rows 10 -

Create Your Report in Google Analytics 4 step-by-step

1. Zvolte metodu.

o Exploration Name: JECHNIQUE
Untitled exploration [ Fretomm J
@ S Cohort exploration
Mar 15- Apr 13,2023 ¥
@ Funnel exploration
SEGMENTS +
Segment overlap
None
Path exploration
DIMENSIONS + Userexplorer No data available
None _ser lifatime
Drop or select segment
METRICS +
ROWS
None

Drop or select dimension

Start row 1
Show rows 10 -
Nested rows No -
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2. Nastavte svUj prehled. Pojmenujte ho, zvolte obdobi, pfidejte segmenty, dimenze a metriky.

ECNNETTN ... - . ccimo

Exploration Name: TECHNIQUE

A
m Untitled exploration
Q@

Free form -

@I Custom
VISUALIZATION

Mar 15- Apr 13,2023 b4

& n | [
SEGMENTS o
None [+] -
®o = ®
DIMENSIONS )
SEGMENT COMPARISONS No data available
None ; o - -

Drop or select segment

METRICS

ROWS
None )

Drop or select dimension

Start row 1

Showrows L

Negtedrows | (No;
Q COLUMNS

3. Pretahnéte jednotlivé komponenty do odpovidajicich blokd.

o ECTTN o . - . s cim 4

Exploration Name: m @& ~

m Active Users - Technology 25.94 .
]
o) “|[=](s
Custom
Feb 1 - Mar 31,2023 -
@ 35.44 l
SEGMENT COMPARISONS
SEGMENTS -
i Technology Enthusi...
Technology Enthusi... B -
45.54
Drop or select segment I
DIMENSIONS -+
| s BREAKDOWNS 18.94 I
\ o
METRICS +
Start row 1 55-64 I
| Active users
Bars per 10 p
dimensiaf
65+ I
VALUES

Active users
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4. PrizpUsobte si rozvrzeni sestavy a moznosti vizualizace.

Exploration Name: TECHNIQUE

m Active Users - Technology Technology Enthusiasts

Free form » Active users

@ Custom
VISUALIZATION

Feb'1-Mar31;2023 v || Xdineiios

(€
» SEGMENTS + (m e ‘

Technology Enthusi... o

4

DIMENSIONS -
SEGMENT COMPARISONS
| Age
Technology Enthusi...
Drop or select segment
METRICS - )

| Active users
BREAKDOWNS

: Age

Slices per 10

VALUES otset) @ 2534 @ 3544 @ 4554 @ 1824 ® 5564 © 65+  Other <

. : Active users

5. Sestava se ulozi sama. Najdete ji ve svych prazkumech.

Explorations

Start a new exploration Template gallery

®

<5

A
m
@

- ] \
I l . J
- N - '

T
] |

Blank Free form Funnel exploration Path exploration
Create a new exploration What insights can you uncover with custom What user journeys can you analyze, segment, What user journeys can you uncover \
charts and tables? and breakdown with multi-step funnels? graphs?
Type Name Owner Last modified Property
— [Active Users - Technology }nlanl'n Nguyen 3:50PM v
2, Page Types - Sessions Antonin Nguyen Apr 14,2023 \A)
2 Page Type - Active Users Antonin Nguyen Apr 13,2023 )
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Ruzné typy piehledl v Google Analytics 4
Vytvareni prehledd na miru v Google Analytics 4 je klicem k pochopeni vykonnosti vaseho webu a zvyseni

jeho Uspédnosti. Nyni vytvofim dva z mnoha prehledd, které budu mésiéné kontrolovat. Doporucuji vam
prozkoumat rdzné typy reportt na viastni kdzi. PrizpUsobte si je svym cildm.

Pfehled Zdroj/Médium

Sestava Zdroj/Médium odhaluje zdroje, které pfivadéji navstévniky na vase webové stranky. Pochopite,
ktery kanal je nejuc¢innéjsi, a ktery naopak potrebuje vylepsit.

Pojmenujte svUj prehled a zvolte éasové obdobi. Poté pFehled poskladejte podle obrazku nize.

Note: Cely ndzev dimenze je Relace - vychozi skupina kanald.

Jan 1- Apr 20, 2023 o

Variables Tab Settings ) =
A = 9 = 6 Free form 1 - 4+ 5 2 & & @
Exploration Name: TECHNIQUE
m Source/Medium
Free form -
@ Custom
VISUALIZATION
@ [ ~
SEGMENTS -- 14
None (<] -
%o = @
DIMENSIONS B y
SEGMENT COMPARISONS No data available

| Session default cha...
Drop or select segment

| Month

ROWS
METRICS + Drop or select dimension
| Views
Start row 1
| Sessions
Show rows 10 g
| Conversions
L J
Nested rows No .

COLUMNS

Pretdahnéte komponenty do odpovidajicich blokl. Pro lepsi orientaci ve vasich prehledech vytvorte novy
formular pro kazdou metriku, kterou jsme definovali (Zobrazeni, Relace, Konverze).
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Variables - Tab Settings
~ BT

Exploration Name:
m Source/Medium

@ Custom

Jan 1-Apr 20, 2023

)

SEGMENTS

None

DIMENSIONS
| Session default cha...

| Month
METRICS

| i Views

| Sessions

| : Conversions

Prehled o vstupni strance

UTOp 0T Select segmernt

ROWS
| Session default cha...

Drop or select dimension

Start row 1

SHiow fos wo=
Negiearows  |illoy
COLUMNS

| : Month

Drop or select dimension

Start column group 1

Show column 5
_________ -

VALUES
| : Views

e Views * & R \ S cC 4 & -
Month 01 03 02
Session default channel group Views Views

Totals 17,425 17,287 15
29.31% of total 29.08% of total 25.74% ©
1 Organic Search 8,744 8722
2 Direct 3,737 3,640
3 Unassigned 1,568 1377
4 Referral 816 1,552
5 Display 872 489
6 Paid Search I 662 | 509 i
7 Email | 408 | 426 |
8 arganic Social 1 396 | 326 0
9 Paid Other i 136 | 153 |
10  Paid Video 18 81

Vstupni stranka je prvni stranka, kterou uzivatel uvidi, kdyz navstivi vase webové stranky. Optimalizujte své

vstupni stranky pro konverze. Mohou totiz ovlivnit rozhodnuti uzivatele, zda na vasich webovych strankach

zUstane, nebo je opusti. Znalost vykonnosti rdznych vstupnich stranek vam napovi, jestli néco nezménit.

Vyberte stavebni prvky pro tento konkrétni prehled (ndzev dimenze je Vstupnistranka + fetézec dotazu). Opét

se ujistéte, ze jste pro kazdou metriku vytvorili novy formuldr, abyste se mohli |épe orientovat.

Exploration Name:

M
m Landing Page 2,
&

©

Custom
Jan 1- Apr 20, 2023 k-
(€8
SEGMENTS S
None
DIMENSIONS -

| Landing page + que...

| Conversions

| Month

METRICS -
| Views

| Sessions

ewaygycrm

ROWS

| Landing page + que...

Drop or select dimension

Start row 1
Show rows 10 -
Nedtedione  iNe: =
COLUMNS

Month

Drop or select dimension

Start column group 1

Show column 5
_________ -

uariEe

-0 0 +]bc’.i.-:.'.@

Month 01 03 02
Landing page + query string Views Views
Totals 17425 17.287 15
29.31% of total 29.08% of total 25.74%
1 7 4217 4,255
2 fcs/ 1,394 1,192
3 [price/ 485 613
4 /signup/ 484 467
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@ Super Tip
Copywriting je specialni zplsob psani, ktery pomaha presvédcit lidi, aby néco udélali -
koupili si produkt, prihlasili se k odbéru newsletteru... Skvély copywriting je pro vase
stranky nesmirné dulezity. Vyvolava v lidech touhu dozvédét se vice, stdhnout soubor,
néco si koupit nebo se dokonce nechat najmout. Ve svété, kde je tolik webovych stranek,

pomaha skvélé psani vasim strankam vyniknout.

ewaygycrm
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Nebudu lhat. Na zacatku psani této série to pro me nebylo jednoduché. Byl jsem jako detektiv, ktery se snazil
rozlousknout pfipad, ve kterém figurovalo az pfilis mnoho neznamych.

Pfi nastupu do funkce obsahového manazera ve spolec¢nosti eWay-CRM mi hned zkraje do rukou predali
Rubikovu kostku s nazvem Google Analytics 4. Prostfedi Universal Analytics mi v té dobé bylo znamé, ale
v GA4 jsem se jeSté nikdy nepohyboval. Na mé predchozi pozici to navic bylo odlisné. V pfipadé potreby
konkrétnich reportl jsem mél po ruce celou ¢etu analytikd.

Najednou jsem se ale ocitnul v pozici, na které bude prace s daty a reporty z prevazné vétsiny na mné. Analytici
byli pry¢, zndmé rozhrani nastroje Universal Analytics taky. Davérné zndmé prostiedi bylo nahrazeno novym
a neprobadanym uzemim.

Psani kazdého ze ¢tyr dilG tohoto seridlu, ze kterého nakonec vznikla tato e-kniha, bylo jako vystup na horu. S
kazdym dalsim dilem jsem se ucil nastroj nejen pouzivat, ale také se dozvidal spoustu novych véci.

Tato e-kniha proto neni jen pfirucka. Je to zacatek mého cestovniho deniku v nové praci. Vznikla nejen proto,
aby vam poskytla znalosti a praktické kroky k tomu zvlddnout nejrozsifené&jsi analyticky nastroj na svété, ale
také proto, abyste se nebali.

Albert Einstein kdysi fekl: “Jedinym zdrojem poznanijsou zkusenosti.” V mém pfipadé se rozhodné o zkusenost
jedna. Proto se stale ucte, zkousSejte nové véci a upravujte své strategie na zakladé toho, co vam fikd nejen

intuice, ale také data.

Na zavéer bych chtél moc podékovat Zdenku Hejlovi, profesionalnimu datovému analytikovi, ktery mi na této
cesté pomahal. Nejvéetsi diky ale patfi Janu Lalinskému, ktery mi dal moznost tuto sérii publikovat.

Pri vasem pokracovani v rdstu a vzdélavani taky nezapomente prozkoumat nas . Doufam, ze vam
na vasi draze poznani a Uspéchu skvéle poslouzi.
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